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Bag, Accessories Maker keri golf and Adams Golf Enter Strategic Partnership

Industry Leaders Join Forces on Design, Sales, Marketing Initiatives 

(Haddonfield, NJ and Plano, TX) – Trend-setting women’s bag and accessories designer Keri Murschell of keri golf and leading golf products manufacturer Adams Golf, Inc. (NasdaqCM:ADGF) announce an exclusive strategic partnership between the two companies, including collaboration in the areas of design, sales, finance and marketing.

Effective immediately, the agreement calls for Murschell to continue independently designing and producing her signature keri golf line, with Adams handling the brand’s operations, including sales, distribution and customer service. The 36-year-old Murschell – whose work has received international acclaim and was recently featured in O, The Oprah Magazine – will consult on the design of Adams Golf’s women-specific bags, and future projects.

“The market has really responded to the keri golf aesthetic since day one and we’re excited to broaden the line’s horizons by partnering with one of the industry’s top companies,” says Murschell, keri golf founder and principal designer. “Adams Golf has a great sales and logistics network in place, allowing me to focus on designing statement-making collections for both our brands.”

The formal relationship between the two companies comes on the heels of keri golf’s 60 percent sales growth in the first half of 2008 following the successful launch of its “mk” collection. The line’s distinctly feminine cart and stand bags, totes and head covers continue to grow in popularity and are carried in competition by several high-profile LPGA Tour players, including Christina Kim, Michelle McGann and World Golf Hall of Fame member Se Ri Pak.

“This is an exciting new partnership for Adams Golf and we’re looking forward to expanding our women’s golf business with the unique insight and resources that keri golf provides,” says Chip Brewer, Adams Golf president and CEO. “For the past several years we’ve made substantial investments in developing brands and products specific to the women’s game.  We believe the synergies of this partnership will allow both Adams Golf and Keri to take our women’s business to even higher levels.”  

Known for merging chic designs with practical features, fashionable and functional details of all keri golf bags include spacious storage, external tee holders, interior pockets for balls, cell phones and wallets, and a unique, patent-pending shoulder strap system with a recessed well on the cart bags for a streamlined look.

The mk collection, named for Murschell’s daughter Mary Kate, features a new lighter-weight construction and sophisticated shades of brown, ivory, blue and pink in prints ranging from bold florals to modern geometrics. The latest offerings highlight the line’s attention to detail in elegant touches that include leather trims, gold-plated hardware and personalized monogramming alongside detachable zip bags and mirrors in coordinated fabrics. 

Retailing from $75 to $375, keri golf’s luxury bags and accessories are exclusively made with premium fabrics that bring personality to the course. Durable water-, stain- and piling resistant materials are combined with unmatched craftsmanship to create sleek, modern looks. 

For more information, please visit www.kerigolf.com or call 856.616.9064.
About keri golf
A life-long golfer, Murschell started keri golf in 2003 with an eye toward combining her passion for golf, travel and fashion. Her goal was to create a feminine golf bag with classic appeal and rich accents. Carried in competition by LPGA Tour players, including Christina Kim and Michelle McGann, keri golf’s boldly-patterned products combine chic style with utility and function. Attractively priced, the extremely popular trend-setting line enables golfers of all abilities to look like professionals on the course. 
The five-year-old company’s bags and accessories, including totes and headcovers, are widely available at the finest pro shops and golf-specific retailers in North America and Europe, including world-renowned resorts and clubs like Doral, Trump National, Reynolds Plantation and The Breakers, as well as in Europe at Breuninger department stores, Woman On Sports and Golf Glam Ireland. 

About Adams Golf

Developing high-performance and technologically innovative golf products is the cornerstone of Adams Golf. Founded in 1987 by Barney Adams, Adams Golf continues its commitment of helping golfers of all abilities enjoy the game of golf. Since 2006, the Idea Hybrid Irons have led all iron brands in sales at golf specialty retailers. Additionally, Adams Golf hybrids are played by more PGA, Champions and Nationwide Tour pros, than any other hybrid on the market. For more information about Adams Golf visit www.adamsgolf.com
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